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The Modern and Luxury Complex

Sepad Tourism-Business Zonein the north
of Mashhad hosts domestic and foreign
pilgrims and tourists and is currently
known as the most equipped tourism
zone in the country. Sepad Zone consists
of several complexes that provide the
possibility of shopping, entertainment and
recreation for visitors.

City StarEntertainmentand Shopping Cen-
ter, located in the heart of the Sepad
Tourism-Business Zone and with easy ac-
cess from the outskirts of the Mashhad
beltway, is one of the most prominent
shopping centers in Mashhad. City Star,
with modern architecture and creative de-
sign of public spaces on a land area of
9,400 square meters and a substructure
of 72,000 square meters, has been con-
structed by Setareh Shahr Construction
Development Company.

City Star has been builtin 9 floors, includ-
ing 230 commercial units, indoor and
outdoor parking, hypermarket, food court,
theme food, Bakarzi city of occupations,
amusement park, Ferris wheel, restaurant
and various coffee shops, rock climbing
wall and roof garden.

The presence of numerous light catch-
ers and a large central void adds to the
beauty of the interior space of the proj-
ect and the extraordinary lighting gives
a unique effect to the night view of this
large building. The prediction of multiple
entrances in this project and proximity to
the highway, facilitates the access of cit-
izens and passengers. Adjacency to the
park and green space on the eastern side
of the project and ultimately proximity to
the public parking with a capacity of more
than 250 cars, are among the advantages
of City Star Entertainment and Shopping
Center.
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Mashhad, the most tourist destination in Iran

Mashhad, the second largest religious metropolis
in the world, is a familiar name for the Islamic
world. It is hard to find anyone in our country
who has not traveled to Mashhad for various
reasons and has not seen this pilgrimage city.
Young and old, we all have memories with this
city and at the first opportunity we travel to renew
our meeting with the Imam of kindness and the
special atmosphere of Mashhad. Mashhad,
along with the holy shrine of Imam Reza, has
also created other reasons for traveling in itself.
Historical monuments and tourist attractions,
large and numerous shopping centers, various
urban parks, special souvenirs of this city,
restaurants and food complexes, trade and
business and many other things, have made this
city the most tourist destination in Iran.
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+ Variety in area

4+ Regular and purposeful arrangement of stores
4 ldeal ceiling height

+ Wide and spacious corridors

+ Multiple accesse paths (escalators, electric ramps,

passenger and freight elevators)

Commercial
Section

Feel free in our wide corridors
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Ferris Wheel,
an Artistic
Combination

The first shopping center with Ferris wheel in Iran

It is the first time in our country that the
Ferris wheel structure has been combined
with a commercial complex building. Solving
the architectural and engineering problems
of this project is the result of brainstorming
and creativity of several specialized teams
consisting of professors, architects and
selected artists of the country. Adding a Ferris
wheel to the project gives it a unique feature
and distinguishes it from all commercial
complexes in the country.

The City Star Ferris wheel, with a height of
85 meters and a capacity of 192 people,
has 16 cabins with heating and cooling
facilities, four of which are VIP and have
special services. The creative combination
of commercial sections with amusement
park and Ferris wheel, has made the
City Star Entertainment and Shopping
Center a complete complex for shopping,
meeting needs, entertainment and leisure.
The presence of a ventilation system and
the possibility of reception and use of it
throughout the year are among the unique
attractions of this Ferris wheel.
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Bakarzi

A place for children to play and learn

Bakarzi is the name of City Star city of occupations,
which was created with the aim of familiarizing
children with various occupations and increasing
their social skills. About 50 occupational activities
have been created in a space of 2,600 square meters,
where children choose different occupations based
on their interests and their favorite occupations
are taught to them in the form of games and
entertainment. Among the cultural and social goals of
the city of occupations, one can mention creating joy
and happiness for children, transferring Islamic and
Iranian concepts, teaching children in the economic
field and enhancing financial literacy, strengthening
communication and social interactions in the field
of business and teaching communication skills and
participation.




Food and
Beverages(F&B)

Eat and drink in our Theme Food, roof garden or floor -2

The F&B section is currently one of the
essential sections of modern commercial
complexes. This section is located in com-
mercial floors in proportion to the net floor
area of the commercial section. Attention
to creating diversity and covering all the
needs related to the food and beverage
section, including Iranian, Foreign, Arabic
foods, food court and various cafes, are
among the main axes of establishing food
brands.

Restaurants in roof garden

The roof garden itself is a unique attraction
for a complex and this attraction is multiplied
when restaurants also provide their services
to visitors in this beautiful space.
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Eat and drink in a thematic space

Theme Food in City Star Entertainment and
Shopping Center with an approximate area
of 5,000 square meters with a height of 9
meters has been constructed on the third
floor of the shopping center. Due to the loca-
tion of Theme Food next to the Ferris wheel,
it is also possible to serve food in the VIP
cabins of the Ferris wheel from Theme Food.

Theme is a word that encompasses all
aspects of the City Star brand, including
interior design, visual signs and the type of
interaction with the audience.

The best, highest quality, most diverse and
delicious food brands in the food court, food
and beverage stalls and various restaurants
of City Star have been prepared to provide
unparalleled services to passengers on this
interstellar adventure trip.

In addition, food and cooking are inseparable
parts of the culture and art of each ethnic
and nationality and somehow are recognized
as a human heritage.

The connection of cooking with other arts
can be an attractive basis for designing food
thematic in City Star.
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Hypermarket

You can find everything you need

The hypermarket, which is a place to meet the basic needs
of families, in addition to saving time and money, completes
the visitors shopping baskets in shopping centers and causes
prosperity and constant presence of customers in the complex.
In this regard, the hypermarket of City Star Entertainment and
Shopping Center with a substructure of 5,000 square meters at
floor -1 with various accesse paths through the electric ramp
from the ground floor and the elevator to the parking and com-
mercial floors has been exploited.
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Features; Services and
Facilities'of-City Star

We are trying to-be the best
-

-
-
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+ Roof garden

+ Rock climbing

+ Central heating and cooling system
+ Electric ramp

+ Floors guide stand

+ Fire alarm and extinguishing system
+ Facade lighting

+ Customer services

+ Customer club

+ Tour services

+ Childcare facilities

+ Stroller and baby carrier

+ Wheelchair

+ Closed-circuit television (CCTV) cameras
+ Monitoring

«+ Interior furniture

+ Mobile charging station

+ Free internet

+ Currency exchange and bank
+ Prayer room and restroom

+ Taxi service

+ VIP parking

+ Car wash and minor repairs
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Colliers
International

A great project needs a great advisor

Colliers International has been active in the area of operation,
exploitation and branding.

With more than 15,000 professional experts in 69 countries
around the world, Colliers International provides a wide range
of services for owners and investors of big commercial com-
plexes.

Strategic advisory, real estate agency, renting and financial
services, providing global cooperation solution, etc. are among
this company services.

Beginning its cooperation with City Star shopping center, Col-
liers International is an advisor company for operation of City
Star.
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Architectural
Features of the
Project

A new design, a new challenge

4+ The artistic combination of the country’s
tallest Ferris wheel with the project's structure
for the first time in Iran.

4+ Multiple entrances, wide corridors, abundant
natural lighting, and a beautiful central void
that makes the interior space of the project
very enjoyable.

4 Furnished and equipped public spaces.

4 Easy movement and access to interior
spaces and different levels through diverse
entrance designs and horizontal and vertical
connections.

4+ Beautiful lighting that gives an unparalleled
charm to the nighttime view of the building.

+The country's tallest rock climbing wall,
reaching a height of over 33 meters.
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Presence of Valid
Brands

A city full of stars
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Every commercial complex needs two important features to achieve success: first,
suitable and desirable design and execution, and second, proper management
for establishment and operation. City Star Entertainment and Shopping Center
has the potential to become one of the best commercial complexes in the
country due to its beautiful and modern architecture. Efforts are also being made
to define businesses and select well-known and reputable brands, in order to
witness the prosperity and flourishing of this project. Therefore, in order to create
diversity of different stores in one or more related categories, necessary planning
has been done for the presence of reputable brands in City Star Entertainment
and Shopping Center.
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